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Abstract

This study aims to examine the impact of marketing strategy on the
adoption of artificial intelligence technologies within banking institutions,
through an applied study conducted at Al-Rafidain Bank, one of the most
prominent governmental banks in Iraq. The study is based on the assumption that
an effective and well-defined marketing strategy plays a pivotal role in enhancing
the adoption of artificial intelligence technologies within banking organizations.

The research adopts the descriptive analytical approach, and data were
collected through a questionnaire distributed to a sample of employees and
administrative leaders working in marketing and technology-related departments.
Appropriate statistical methods were employed to analyze the data and test the
research hypotheses.

The findings indicate a positive and statistically significant effect of
marketing strategy on the adoption of artificial intelligence technologies. The
results also reveal that strategic clarity, marketing flexibility, and innovation
orientation contribute to strengthening the bank’s ability to adopt smart
technologies, which in turn improves service quality and supports decision-
making processes.

Based on the results, the study recommends enhancing the integration
between marketing strategies and artificial intelligence technologies, investing in
human capital development, and providing supportive technological
infrastructure. The study also emphasizes the necessity of top management support
for artificial intelligence initiatives to ensure sustainable institutional development.

Keywords: Marketing Strategy, Artificial Intelligence, Banking Sector,

Digital Transformation, Al-Rafidain Bank.
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